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66 Thereis nothing more important in this world than our
oceans, and we’re on a mission to protect them and set an
example. Success needn’t compromise sustainability. 99
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— RICHARD BRANSON

Contact your Travel Advisor to set sail:
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Sailors who agree we take our commitment to
social & environmental responsibility seriously.

@ In-kind donations
@ awarded to not-for-profit

organizations last year.

Sailors who, in a post-voyage
survey, say we inspired them
to live a more sustainable life.

2025

When we anticipate
that all of our ships will Q g
be using emissions-

reducing shore power

at ports where it is @
available, including
at our home in Miami, @

Terminal V. Amount of collected funds that

go to our not-for-profit partner
Tip The Ocean, advancing ocean
Tours with operators health awareness & conservation

that meet sustainable programs.
tourism standards.
| Unnecessary | A better Beach Club at Bimini
single-use plastics are banned from the Sailor experience. Our ban on single-use plastics extends to our beach

club, which also features natural materials, a recycling
takeback program, and low-flow water fixtures.
| Responsible relaxation
Balcony cabins feature Yellow Leaf Hammocks woven | Food that tastes good & does good
by the expert craftswomen of the Mlabri Tribe in the
hills of Northern Thailand.

No buffets = less waste. Direct-trade, Intelligentsia
coffee. Vegetarian/vegan options at every eatery.
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